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PURPOSE 

 
The third party election advertiser legislation establishes rules for third parties that advertise 
during provincial election periods.  Eligible individuals, corporations and groups must register 
with Elections Alberta if they place election advertisements (broadcast, print or electronic) 
and if contributions or expenses exceed $1,000.  The new rules also require disclosure of 
contributors’ information, which will be made available to the public. 
 
The legislation establishes restrictions for contributions, as well.  Only eligible contributors 
may make contributions to third parties, and must observe prescribed contribution limits.   
 
Section 1 of this Guide provides information to prospective contributors.   
 
Section 2 of this Guide provides information to prospective third parties, and provides specific 
direction to their Chief Financial Officers, who have legal obligations to fulfil. 
 
Third party advertising rules will ensure that Albertans are aware of who is paying for, and 
posting, political advertising. 
 
Highlights of the new rules on third party advertising during provincial election periods: 

 Every third party advertisement must identify the sponsor's name and phone number, and 
must indicate that the sponsor authorizes the advertisement. 

 A registered third party must file an election advertising report, including a financial 
statement, with Elections Alberta. 

 Both registration information and election advertising reports will be available to the 
public.  

 Offence provisions exist for third parties who do not comply with the new legislation.  
Fines up to $100,000 may be imposed, so all potential third party advertisers should 
familiarize themselves with the new legislation. 

 
This guide has been produced to assist in the understanding of Third Party Advertising, and 
to ensure compliance with the legislation as set out in the Election Finances and 
Contributions Disclosure Act (EFCDA).  It is not a replacement of the EFCDA, but a 
supplementary document.   
 
Copies of the EFCDA and any other relevant legislation can be obtained through the 
Elections Alberta website at www.elections.ab.ca under the tab: Legislation. 
  

http://www.elections.ab.ca/
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It is not possible to cover each and every situation that may arise.  If you are unable to find a 
suitable explanation in the EFCDA or the materials provided by Elections Alberta, you are 
encouraged to write, phone or visit.   
 
Office of the Chief Electoral Officer (Elections Alberta) 
Suite 100, 11510 Kingsway NW    
Edmonton, AB   T5G 2Y5 
Telephone: (780) 427-7191    
Toll free: 310-0000-780-427-7191    
Fax: (780) 422-2900 
Email:   info@elections.ab.ca 
 
Director, Election Finances 
Telephone: (780) 427-1036    
Email: finance@elections.ab.ca 
 

SECTION 1 – THE CONTRIBUTOR 

Contributing to a Third Party Advertiser (TPA) has implications for the contributor, as well as 
for the recipient.  Prospective contributors should be aware of the following implications : 
 

 some persons, corporations, trade unions and groups are not eligible to contribute 

 contribution limits exist, in much the same way that limits exist on contributions to 
political parties, candidates and constituency associations 

 contributions over $375 will be reported to Elections Alberta, and will be disclosed to 
the public 

 contributors will receive a contribution receipt.  However, contributions made to a TPA 
are not eligible for tax credits 

It is important that contributors are aware that all funds used for political advertising within an 
election period are contributions, regardless of whether they are provided inside or outside 
the election period.  Definitions of political advertising and other key terms appear on page 8 
and 9. 
 
Additional detail follows.  Prospective contributors to TPA’s are encouraged to read Section 1 
in its entirety. 
 
 
ELECTION ADVERTISING CONTRIBUTIONS 

 
Definition of “Election Advertising Contribution” 

“Election Advertising Contribution” means any 

(i) money provided to or for the benefit of a third party, or 

mailto:info@elections.ab.ca
mailto:finance@elections.ab.ca
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(ii) real property or goods, or the use of real property or goods, provided to or for the 
benefit of a third party,  

without compensation from that third party, for the purpose of election advertising, whether 
given before or after the third party becomes registered under section 9.1; 
EFCDA Section 44.1(1)(c)  
 
 
Contribution Limits 
 
Once the TPA has registered with Elections Alberta, contributions may be accepted from any 
eligible person, corporation, trade union, or employee organization and must not exceed: 

 $15,000 in any calendar year, or  

 $30,000 in an election period less any amount contributed in that calendar year. 

 
Contributions may be made to a TPA by: 

 a person who is resident in Alberta, 

 a corporation that is not a prohibited corporation, (see definition on page 10) 

 a trade union, as defined in Section 1(1)(p), 

 an employee organization, as defined in Section 1(1)(g). 

 
Corporations that are associated with one another are considered a single corporation.  The 
aggregate amount contributed by such a corporation and its associated corporations must not 
exceed the contribution limits of a single corporation.  
 
A registered charity, as defined by the Income Tax Act (Canada) must not make election 
advertising contributions. 
EFCDA Section 44.2(5)(c) 

 

Any money paid by a TPA from its own funds for election advertising is an election 
advertising contribution from the TPA. 
EFCDA Sections 44.2 and 44.21 

 
 
Public Disclosure of Contributions 
 
The financial statements and a list of contributors who gave more than $375 are public 
information and will be disclosed both on the Elections Alberta website and in the public files 
(located at Elections Alberta).  The website will disclose the name of the contributor and the 
total amount contributed; whereas the public files will also disclose the address of the 
contributor.   
EFCDA Section 11 
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SECTION 2 – THE THIRD PARTY 

 
REGISTRATION 

 
Definition of “Third Party” 

“Third Party” means a person, corporation or group, but does not include the following: 

(i) a registered party; 

(ii) a registered constituency association; 

(iii) a registered candidate or member of the Legislative Assembly. 

EFCDA Section 44.1(1)(i) 
 
A “Registered Third Party” means a third party that has registered in accordance with Section 
9.1 of the EFCDA. 
 
The term “Third Party Advertiser” (TPA) is used throughout the guide as a third party 
that is undertaking election advertising under the EFCDA. 
 

 
Application for Registration 
 
A TPA must apply for registration when: 

 it has incurred or plans to incur expenses of at least $1,000 for election advertising; or 

 it has accepted or plans to accept at least $1,000 in election advertising contributions. 
EFCDA Section 9.1(1) 

 

Application Requirements 
 
An eligible TPA must file an application for registration with the Chief Electoral Officer (CEO) 
and provide the: 

 full name, address and telephone number of the person(s) who is/are the principal 
officer(s), principal member(s), and/or signing authority(ies) for the TPA; 

 address and telephone number of the place or places in Alberta where records of the 
TPA are maintained and communications may be addressed; 

 full name, address, and telephone number of the chief financial officer responsible for 
the advertising account of the TPA; 

 name and address of the financial institution to be used by the TPA for its advertising 
account, and names of the signing authorities on the account; 

 any additional information requested by the CEO; 
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 if the TPA has a governing body, a copy of the resolution passed by the governing 
body authorizing the TPA to incur election advertising expenses.  

EFCDA Section 9.1(2) and (3) 

 
Name Restrictions 
 
A TPA will not be allowed to register if its proposed name or abbreviation of the name: 

 resembles the name of a registered TPA, candidate, political party or political 
organization active in Alberta and which is likely to cause confusion; or 

 resembles the name of a registered political party or registered TPA that was 
cancelled or changed since the last general election.  

EFCDA Section 9.1(4) 

 
Eligibility and Restrictions 
 
A TPA may be a person, corporation, or group.  However, the following are not eligible: 

 a corporation that does not carry on business in Alberta; 

 a person not ordinarily resident in Alberta; 

 a trade union or employee organization that does not meet the definition outlined in the 
EFCDA; 

 a group with ANY member belonging to one of the above; 

 a registered charity; 

 a prohibited corporation (as defined on page 11). 

EFCDA Section 9.1(5) 

 
 
Registration Acceptance / Refusal 
 
After reviewing the TPA application, notification by the CEO will be provided to the person(s) 
who signed the application as to whether the application has been accepted or refused. If 
refused, the reason(s) will be provided.  
EFCDA Section 9.1(6) 

 
Notification of Changes in Registration Information 
 
Within 30 days of any change in registration information, the TPA must notify the CEO of the 
changes in writing by mail, fax or electronic mail. 
EFCDA Section 9.1(7) 
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Request for Information 
 
The CEO may inquire into or conduct periodic investigations of the financial affairs and 
records of a registered TPA in relation to election advertising.  If the CEO provides a written 
request, the TPA must respond within 30 days or within a time period as determined by the 
CEO. 
EFCDA Sections 4(1) and 5(2) 
 
 
Cancellation of Registration 
 
The CEO may cancel the registration of a TPA if: 

 the TPA requests cancellation in writing; 

 the TPA fails to file an election advertising report; 

 the TPA is no longer qualified to be registered; or 

 the TPA obtained registration by providing false information in its application. 

EFCDA Sections 10(1), 10(4.1) and 10(5) 

 
Notification of Registration Cancellation 
 
The CEO must provide notification of cancellation of registration by registered mail including 
the reason(s) for cancellation. Cancellation is effective on and after the 3rd day following the 
date of mailing the notice.  
EFCDA Section 10(6) 
 
 
Cancellation Appeal Process 
 
The TPA may request the CEO to review the cancellation by providing a written request to 
the CEO within 30 days of receiving notice of cancellation. 
 
Within 48 hours of receiving the TPA’s written request, the CEO must give the TPA an 
opportunity to make representations.  Following the CEO’s review of a cancellation, written 
notification will be provided to the TPA advising of the CEO’s decision to withdraw or confirm 
the cancellation.  
EFCDA Section 10(7) 

 
 
Use of Funds After Cancellation 
 
Upon cancellation of a TPA, all funds in the TPA advertising account not required to pay for 
third party election advertising expenses must be dispersed in one or more of the following 
ways: 

 transfer funds to another TPA advertising account; 

 spend funds on political advertising outside of an election period; 
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 donate funds to a registered charity; 

 return funds to the TPA’s contributors if they can be identified; 

 pay funds into the General Revenue Fund if any portion cannot be dealt with in any of 
the ways listed above.  

 

The TPA must advise the CEO of the manner in which funds will be dispersed. 
EFCDA Section 44.92 

 
Financial Reporting After Cancellation 
 
An election advertising report prepared by the Chief Financial Officer of the TPA is required 
to be filed with the CEO on or before March 31 of each year until all funds are dispersed.  
EFCDA Section 44.92(4) 
 
 
CHIEF FINANCIAL OFFICER’S DUTIES 

The appointment of a Chief Financial Officer (CFO) is a mandatory requirement.  A CFO 
must be in place in order for a TPA to incur expenses and/or accept contributions.  Many of 
the provisions of the EFCDA and most of the contents of this guide apply directly to the 
activities of the CFO.   Committing to the position is something that should be done by an 
individual that has read and accepted the duties set out in the EFCDA.  In addition, the 
individual must confirm his or her eligibility to act in the position, in accordance with Section 
29(4) of the EFCDA. Elections Alberta is available to assist CFO’s with their responsibilities 
through guides and one-on-one assistance as requested.  CFO’s are encouraged to contact 
Elections Alberta with any questions or concerns. 
 

Appointing a Chief Financial Officer 
 
The EFCDA requires that a CFO be appointed on each Application for Registration.  Should it 
be necessary to appoint a person as a replacement for the CFO whose name is on file with 
Elections Alberta, the principal officers of that TPA must advise Elections Alberta in writing of 
the name, address and telephone number of the newly appointed CFO.  
 
The TPA must send in any update within 30 days of a change.  
EFCDA Sections 44.7(4) and 9.1(7) 

Retention of Records 
 
The CFO of a TPA must retain all of the financial records for a period of 3 years following the 
date the financial statements are required to be filed with Elections Alberta.  The CEO may 
review the financial affairs and records of a TPA and the CFO is required to supply backup 
documentation to support the financial filing.  
EFCDA Section 10.1  
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ELECTION ADVERTISING 

 
Definition of “Election Advertising” 

 “Election Advertising” means political advertising that appears during an election period; 
EFCDA Section 44.1(1)(b) 
 
 
Definition of “Election Period” 

 “Election Period” means the period commencing the day a writ of election is issued for a 
general election under the Election Act and concluding at the end of polling day; 
EFCDA Section 44.1(1)(e) 
 
 
Definition of “Political Advertising” 

“Political Advertising” means advertising, for which there is or normally would be a charge, in 
any broadcast, print or electronic media, including telephone, fax, internet,  
e-mail and text messaging, with the purpose of promoting or opposing any registered party or 
the election of a registered candidate, including advertising that takes a position on an issue 
with which a registered party or registered candidate is associated, but does not include: 

(i) the publication without charge of news, an editorial, an editorial comment, an 
interview, a column, a letter, a debate, a speech or a commentary in a bona fide 
periodical publication, a radio or television program or a website or online 
discussion forum, 

(ii)  the distribution of a book, or the promotion of the sale of a book, for no less than its 
commercial value, 

(iii) the transmission of a document in any form directly by a person, corporation or 
group to its members, employees or shareholders or other persons, groups or 
corporations who have given permission to the person, corporation or group to 
transmit information to them, or 

(iv)    advertising by the Government in any form; 
EFCDA Section 44.1(1)(g) 
 
All election advertising must contain the name and telephone number of the TPA that 
sponsors the advertisement and indicate that the TPA authorizes the advertisement. 
 
Where an advertisement is not in compliance with the EFCDA, the CEO or person 
designated by the CEO may remove it. 
EFCDA Section 44.8 

  



 Page 9 of 21 September 15, 2011 

Examples of Election Advertising 
 

1. A TPA incurs an expense for the use of a billboard containing a political message that 
appears solely in the election period.  The total cost of this expense will need to be 
reported on the “Third Party Election Advertising Report – Election Period”. 

 
2. A TPA incurs an expense for advertising a political message on a website for both the 

election period (28 days) and a similar amount of time preceding the election period.  In 
this case, 50% of the total expense would be reported as the TPA’s election advertising 
expense.  The other 50% of expenses would not be accounted for nor reported on the 
“Third Party Election Advertising Report – Election Period”. 

 
3. A TPA incurs an expense for the purchase of signs containing a political message which 

appear outside of the election period.  This expense is not reported on the “Third Party 
Election Advertising Report – Election Period” as it is not election advertising. 

 
In summary, political advertising expenses incurred for advertising during the election period 
(ie election advertising) must be reported on the “Third Party Election Advertising Report – 
Election Period”. 
 
 
ELECTION ADVERTISING CONTRIBUTIONS 

 
Definition of “Election Advertising Contribution” 

“Election Advertising Contribution” means any 
(i) money provided to or for the benefit of a third party, or 

(ii) real property or goods, or the use of real property or goods, provided to or for the 
benefit of a third party,  

without compensation from that third party, for the purpose of election advertising, whether 

given before or after the third party becomes registered under section 9.1; 

EFCDA Section 44.1(1)(c)  
 
Contributions made to a TPA are not eligible for tax credits. 
 
The EFCDA regulates all contributions made at any time for the purposes of election 
advertising.  All contributions result in a contribution receipt being issued to the contributor.   
 
Aggregated contributions in excess of $375 are required to be disclosed on the public 
files and in an abbreviated format on the Elections Alberta website. 
 
Contributions used for election advertising are deemed as such, regardless if provided inside 
or outside the election period. 
 
Corporations that are associated with one another are considered a single corporation.  The 
aggregate amount contributed by such a corporation and its associated corporations must not 
exceed the contribution limits of a single corporation.  
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Contribution Limits 
 
Once the TPA has received confirmation of registration from Elections Alberta, contributions 
may be accepted from any eligible person, corporation, trade union, or employee 
organization and must not exceed: 

 $15,000 in any calendar year, or  

 $30,000 in an election period less any amount contributed in that calendar year. 
EFCDA Section 44.2(3) 
 
No TPA may knowingly accept any contribution in excess of the limits referred to above.   
 
Contributions may be made to a TPA by: 

 a person who is resident in Alberta, 

 a corporation that is not a prohibited corporation, 

 a trade union, as defined in Section 1(1)(p), 

 an employee organization, as defined in Section 1(1)(g). 

 

A registered charity, as defined by the Income Tax Act (Canada) must not make election 
advertising contributions. 
EFCDA Section 44.2(5)(c) 

 

Any money paid by a TPA from its own funds for election advertising is an election 
advertising contribution from the TPA. 
EFCDA Sections 44.2 and 44.21 

 

Public Disclosure of Contributions 

The election advertising report, including the financial statement and a list of contributors who 
gave more than $375 are public information and will be disclosed both on the Elections 
Alberta website and in the public files (located at Elections Alberta).  The website will disclose 
the name of the contributor and the total amount contributed; whereas the public files will also 
disclose the address of the contributor.   
EFCDA Section 11 

 
Definition of “Prohibited Corporation” 
 
“Prohibited Corporation” means 

(i) a Provincial corporation as defined in the Financial Administration Act, and includes a 
management body within the meaning of the Alberta Housing Act and a regional 
health authority and a subsidiary health corporation under the Regional Health 
Authorities Act, 

(ii) a municipality, 
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(iii) a Metis settlement, 

(iv) a school board under the School Act, 

(v) a public post-secondary institution under the Post-secondary Learning Act, 

(vi) any corporation that does not carry on business in Alberta, 

(vii) a corporation associated with a corporation referred to in subclauses (i) to (vi) as 
determined under section 256 of the Income Tax Act (Canada), or 

(viii) any corporation designated by the Lieutenant Governor in Council as a prohibited 
corporation; 

EFCDA Section 1(1)(l) 

 

 

Deposit of Contributions 

 

All financial contributions accepted by or on behalf of a TPA and any contribution other than 
money that is converted into money, must be paid into a dedicated depository on record with 
Elections Alberta.  The advertising account must be used for transfers to other TPAs and for 
payments of expenses.  A TPA may open and operate only one advertising account. 
EFCDA Section 44.7 

 
Anonymous and Unauthorized Contributions 

Anonymous contributions in excess of $50 and any contribution in contravention of the 
EFCDA must not be used or expended. 
 
It is the responsibility of the TPA to return the contribution to the contributor.  However, if the 
identity of the contributor cannot be established, Elections Alberta must be notified and the 
contribution must be paid over for deposit into the General Revenue Fund. 
 
No TPA will accept a contribution from an eligible contributor that is not the contributor’s own 
funds. 
EFCDA Sections 44.5 and 44.51 

 
Compliance 

The CFO must ensure that all contributions comply with the EFCDA and that ineligible 
contributions are not accepted.   
 
If the CFO learns that an election advertising contribution was made that did not comply with 
the EFCDA, he or she must notify the CEO, in writing, within 30 days. 
EFCDA Sections 1(1) and 1(3) 
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Rules for Groups, Trade Unions, and Employee Organizations 
 
“Group” means an unincorporated group of persons or corporations acting in consort for a 
common purpose and includes a trade union and an employee organization or any 
combination of persons, corporations, trade unions or employee organizations;  
EFCDA Section 44.1(1)(f) 

 

A contribution can be attributed to the members of a group, trade union or employee 
organization if:  

 funds were paid by its members on a voluntary basis;  

 it was made explicit that the funds being collected were for election advertising; and 

 the names of the members who made the payments, and the amount they each paid, 
are recorded by the group and, if applicable, provided to the TPA.  

 

In the case of a trade union or employee organization, the contribution is deemed to be a 

contribution by the trade union or employee organization and cannot be attributed to its 

members if the preceding conditions are not met. 

 

Groups other than trade unions or employee organizations may make contributions only if 

they meet the preceding conditions, and must attribute the actual amount of contributions to 

individual members. 

EFCDA Section 44.3 

 
Valuing Contributions Other Than Money 
 
The value of any contribution other than money is the market value of the contribution at that 
time.  Real property or goods, or the use of real property of goods, are contributions.  
 
Contribution receipts will be provided for contributions other than money and are subject to 
contribution limits.  When real property or goods, or the use of real property or goods, are 
provided to a TPA for a price that is less than the market value at that time, the amount by 
which the value exceeds the price is a contribution.  It is the CFO’s responsibility to assess 
the appropriate market value at that time.  

Some common examples of real property or goods, or the use of real property or goods, are: 

 a computer or furniture 

 signage / pamphlets / buttons  

 the use of a car 

 the use of a venue to hold a meeting or to use as an office 
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The provision of services is not deemed to be a contribution by the EFCDA.  Some common 
examples are: 

 door-to-door delivery of pamphlets or other materials 

 participation in setting up meetings and other activities 

 expenses incurred to attend a meeting (meals, mileage, accommodations, etc.) 

 time spent on meeting attendance 

 provision of transportation or courier services 

 provision of professional services including legal services, accounting services, 
auditing services, etc. 

 creation of written resources and advertisements 

 other volunteer activities, including telephone canvassing 

EFCDA Section 44.31 

 
Fund-Raising Functions 
 
A fund-raising function includes any social function held for the purpose of raising funds for a 
TPA, either by the TPA or on behalf of the TPA.  
 
If an individual charge by the sale of tickets or otherwise is made for a fund-raising function 
then: 

a) if the individual charge is $50 or less, it shall not be considered a contribution, unless 
the person who pays the charge specifically requests that it be so considered, in which 
case ½ shall be allowed for expenses and ½ shall be considered as a contribution, 
and 
 

b) if the individual charge is more than $50, $25 shall be allowed for expenses and the 
balance shall be considered as a contribution. 

If the fund raising function uses some other means of raising funds other than selling tickets 
(eg. silent auctions), the price paid in excess of the market value for goods or services 
received is considered to be a contribution.  

Amounts not considered as contributions and for which contribution receipts are not issued 
are to be appropriately recorded as fund-raising functions income on the third party election 
advertising report.  The gross income, less the contribution, must be recorded for fund-raising 
functions.  The CFO should keep a separate record of the event showing the date of the 
function, the number of people who attended, the number of tickets sold and the amount of 
the admission charged.  

The following scenarios are provided as examples of how to report the revenue and 
contributions from fundraising activities, specifically silent auctions. 
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Scenario 1 
 
A lawyer, Mr. Doe, agrees to provide legal services in the preparation of a personal will to a 
silent auction fundraising event.  Mr. Doe advises in writing that the fair market value (FMV) 
of his services is $200 based on his current professional fee structure.  The CFO verifies the 
fee reflects FMV.  
 
Mr. Doe’s services are not a contribution under the EFCDA and thus not eligible for a 
contribution receipt; nor does the FMV of the service form part of the contribution limit. 
 
At the silent auction, the successful bidder pays the bid amount to the TPA; and 

 if the bid was for $200 (the FMV) or less, no contribution receipt is issued to the 
bidder, or  

 if the bid was for more than $200 (e.g. $275), then the excess (e.g. $75) would be the 
appropriate amount for an contribution receipt as per Section 44.32(4).  

 
Please note that Section 44.32(4) of the EFCDA applies only to a person acquiring a service 
through a fund-raising function.  It does not apply to the person providing the service.  
 
 
Scenario 2  
 
A decorative crystal vase is donated to a silent auction fundraising function.  The vase along 
with the donor’s purchase receipt for $60 is given to the TPA’s CFO.  Again the CFO is 
responsible to determine the FMV of the vase, which can easily be done using the submitted 
receipt.  The CFO would issue a contribution receipt for $60 to the individual that donated the 
vase.   
 
At the silent auction, the successful bidder pays the bid amount to the TPA; and  

 if the bid was for $60 (the FMV) or less, no contribution receipt is issued to the bidder, 
or 

 if the bid was for more than $60 (e.g. $75), then the excess (e.g. $15) would be the 
appropriate amount for a contribution receipt as per Section 44.32(4).  

 
 
Scenario 3 
 
A used solid oak kitchen table and chairs in excellent condition are donated.  The CFO must 
determine the FMV for the furniture.  One option is for the CFO to contact local used furniture 
stores.  Alternately, the CFO may check on internet sites for the asking price of similar 
furniture.  If the CFO determines the FMV to be $1,000, the CFO issues a contribution receipt 
in the amount of $1,000 to the furniture donor.  The CFO must be able to provide a 
reasonable rationale and supporting documentation for the determined FMV should this 
information be requested by Elections Alberta.   
 



 Page 15 of 21 September 15, 2011 

At the silent auction, the successful bidder pays the bid amount to the TPA; and  

 if the bid was for $1,000 (the FMV) or less, no contribution receipt is issued to the 
bidder, or 

 if the bid was for $1,500, then the excess of the FMV (e.g. $500) would be the 
appropriate amount for a contribution receipt as per Section 44.32(4). 

EFCDA Section 44.32 

 

 

General Collections 
 
When money is given at a meeting held for a TPA, in response to a general collection of 
money solicited from the persons in attendance at the meeting, individual amounts given of 
$50 or less are not considered a contribution but the gross amount collected will be recorded.  
EFCDA Section 44.33(1) 

 
 
Loans from Financial Institutions 
 
A TPA may borrow money from a financial institution.  The details of the loan must be 
recorded by the CFO and reported to Elections Alberta on the financial statement.  

Loan payments made on behalf of TPAs are considered contributions.  All contribution limits 
and restrictions apply.  A contribution receipt must be issued unless the borrower repays the 
amount of the loan payment prior to the filing of the financial statement for the period. 
EFCDA Section 44.4 

 
 
Continuing Use of the Advertising Account 

Any surplus funds held by a TPA in its advertising account at the end of an election period 
must be held in the advertising account to be expended for election advertising during a 
subsequent election period. 
 
If a TPA decides not to expend the funds for election advertising during the next election 
period or does not advertise during the next election period or within 6 months after that 
period, the TPA must deal with the surplus in one or more of the following ways: 

 transfer the surplus to an advertising account of another TPA; 

 spend the surplus on political advertising outside of an election period; 

 donate the surplus to a registered charity; 

 return the surplus to the TPA’s contributors if they can be identified; 

 pay the surplus into the General Revenue Fund if any portion of it cannot be dealt with 
in any of the ways listed above. 
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The TPA must advise the CEO of its decisions regarding the funds.  The CFO of a TPA that 
has not dealt with its surplus funds must file an election advertising report with the CEO on or 
before March 31 of each year until such time as the surplus is completely dealt with. 
EFCDA Section 44.92 

 
THIRD PARTY ADVERTISER CONTRIBUTION RECEIPTS    

Third Party contribution receipts are issued by TPAs to comply with the EFCDA and are 
obtained from Elections Alberta.  It is the CFO’s responsibility to prepare contribution receipts 
in the form and manner approved by the CEO.  Due diligence must be exercised when 
issuing any contribution receipt.   

Contribution receipts will be made available to the CFO of each TPA.  These receipts will be 
completed and issued by the CFO to persons, corporations, trade unions, or employee 
organizations that contributed funds during a calendar year or during an election period.  
 
 
Control of Contribution Receipts 
 
The contribution receipts are sequentially numbered and printed in triplicate for distribution as 
follows: 

1. Contributor’s Copy – for the record of the contributor (not valid for income tax 
purposes). 

2. Chief Electoral Officer’s Copy – must be attached to the applicable election 
advertising report submitted by the CFO on or before the date specified in the EFCDA. 

3. Chief Financial Officer’s Copy – must be retained for a period of three years 
following the date on which the financial statement is required to be filed with Elections 
Alberta.  

The CFO is accountable for all contribution receipts and is expected to store the receipts in a 
secure location and maintain proper records.     
 
CFOs may issue replacement receipts to contributors who have lost or misplaced their 
originals or where the receipt has been spoiled.  A replacement receipt must be cross 
referenced to the serial number of the spoiled or misplaced receipt by annotating the 
replacement receipt “Duplicate, Replacing Receipt Number 123”.  All available copies of the 
spoiled or misplaced receipt must be annotated “Cancelled – See New Receipt Number 456”.  
The Chief Financial Officer’s Copy plus the Contributor’s Copy of the old, replaced receipt will 
be attached to the financial statement submitted to Elections Alberta.  Any receipts written in 
error must be annotated “Cancelled - Not Replaced”. 
EFCDA Sections 10.1 and 44.6 
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Contribution Receipt Procedures 
 
Only the CFO whose name is on file with Elections Alberta may issue contribution receipts for 
contributions received.  A CFO must deposit all contributions in the authorized financial 
institution on record with Elections Alberta.  
 
When one or more contributions are made during either the annual or election period, the 
CFO may issue one contribution receipt for the filing time period to cover all contributions 
received from the same individual.  When contributions are aggregated, the “Amount 
Received” block will show the total of all contributions which were received. 
 
The CFO of each TPA must complete the appropriate contribution receipt form for 
contributions received, by indicating: 

a) contribution period (election period or annual period), 

b) received from (individual, corporation, trade union or employee organization), 

c) contribution type (money or valued, never both combined on the same receipt), 

d) the date of the end of the election period (where applicable), 

e) the date of receipt of the contribution, 

f) the date of issue of the receipt, 

g) the full name and address of the contributor (only one contributor per receipt), 

h) the amount of the contribution – a dollar sign “$” must be placed in the box 
immediately preceding the first digit of the amount, whether the contribution is money 
(e.g. cash, cheque) or a valued contribution (e.g. real property or goods or the use of 
real property or goods), 

i) the name of the third party, and 

j) the name of the CFO (printed) and the signature of the CFO. 

 
The CFO must print or type their name and sign the receipt in the spaces provided.  With the 
approval of Elections Alberta, a digital signature on contribution receipts will be accepted.   
 
Contribution receipts must not be issued jointly.  The CFO must determine the amount 
that each person contributed and issue individual receipts accordingly, for example John 
Smith or Mary Smith, not Mr. and Mrs. Smith. 
EFCDA Sections 44.1(1)(a), 44.6 and 44.7 

 
 
RESTRICTIONS ON USE OF FUNDS 

 
The EFCDA restricts that funds in the advertising account may be used only for election 
advertising expenses or transfers to other TPAs.  The amount spent is limited only by the 
total amount of revenue that the TPA is able to raise.  
EFCDA Sections 44.1(1)(d) and 44.7(9) 
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ELECTION ADVERTISING REPORTS 

The CFO of a TPA is responsible for filing an election period election advertising report 
consisting of a financial statement and required attachments.  The election period advertising 
report is to provide the following information: 

a) the amount of election advertising contributions that were received during the year (to 
be supported by contribution receipts for every contribution received), 

b) for each contributor who made election advertising contributions totaling more than 
$375 during the year, the contributor’s name and address and the amount and date of 
each contribution (to be disclosed on a report including totals), 

c) a financial statement setting out revenue and expenses in the form approved by the 
CEO and the amount of expenses in total in the form and manner approved by the 
CEO, and 

d) the time and place of broadcast or publication of the advertisements to which the 
election advertising expense relates. 

The CFO must, at the request of the CEO, provide the original of any bill, voucher or receipt 
for an election advertising expense of more than $50. 
 
Election period advertising reports must be filed within 6 months after polling day.  All election 
advertising expenses must be included, whether incurred inside or outside the election 
period. 
 
In addition, the CFO of a TPA is responsible for filing an annual election advertising report to 
account for and reflect any election advertising contributions and expenses outside of the 
election period.  This annual reporting is to be submitted to Elections Alberta by March 31 of 
the following calendar year. 
 

The annual report must provide the following information: 

 revenue and expenses outside the election period, 

 surplus (deficit) from election period report, and 

 balance sheet balances as at December 31. 
 

An election advertising report must be filed even if the TPA has not incurred election 
advertising expenses. An audited election advertising report is required if election advertising 
expenses of the TPA are $100,000 or more in any reporting period. 
EFCDA Sections 44.7(9) and 44.9 

 
 
Filing Procedures and Bookkeeping Tips 
 
Financial statements required by the EFCDA are to be prepared and signed by the CFO, and 
co-signed by another principal officer of the TPA. 
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All records, books of account and supporting documents are to be retained for a period of 
three years from the date the financial statement is required to be filed with Elections Alberta.  
 
CFO’s must ensure that: 

 all revenue and expenses are recorded and reported on the financial statement, 

 a petty cash fund is set up to handle minor expenses that are normally paid in cash (all 
invoices and major purchases should be paid by cheque), 

 a reconciliation of accounts is conducted periodically to maintain an accurate balance, 

 copies of all bank deposit slips are retained, 

 bank statements are obtained and are reconciled with the record of deposits and 
withdrawals, 

 contribution receipts, when required, are prepared and issued in a timely manner, 

 all supporting documents are filed in sequence by date or by other acceptable filing 
methods, and 

 all books of account and supporting documents are securely stored for three years and 
can be readily made available for examination by the CEO or his designated 
representative. 

 
Recording the financial data accurately and in a timely manner will simplify the CFO’s 
responsibilities and will eliminate potential difficulties in preparing the financial statement at 
the end of the reporting period.    
EFCDA Section 10.1 
 
 
Filing of the Election Advertising Reports 

Election Advertising Reports must be received by Elections Alberta no later than 4:30 p.m. on 
the filing deadline prescribed by the EFCDA and outlined below: 

 election period filing deadline of 6 months post polling day, and 

 annual filing deadline of March 31. 
 

The Election Advertising Report must bear original signatures.  Faxed and emailed 
documents will not be accepted.    
 
To complete the filing of the financial statement, the CFO must attach the following 
documents: 

 Chief Electoral Officer’s copies of all contribution receipts issued, 

 reconciliation of contribution receipts (requested, used, voided and returned), 

 all copies of contribution receipts issued in error or for which valid receipts were re-
issued, 

 a list of contributors who in aggregate have contributed $375.01 or more, including the 
names and addresses of the contributors and the total amounts contributed,  
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 for web posting purposes, a second copy of the list of contributors who in aggregate 
have contributed $375.01 or more showing only the name of the contributor and the 
total aggregate amount contributed, 

 detailed listing of all transfers to and from other registered TPAs, 

 terms and details of loans from financial institutions, and  

 a bank statement as at December 31 for the TPA filing for an annual period. 
 
 
ADVERTISING OFFENCES 

 
A TPA that contravenes Part 6.1 of the EFCDA is guilty of an offence and liable to a fine of up 
to $10,000 if the TPA is an individual, and up to $100,000 if the TPA is a trade union, 
employee organization, corporation or other organization.   
 
A TPA will not circumvent or attempt to circumvent a limit set out in the EFCDA in any 
manner, including splitting itself into two or more TPAs. 
EFCDA Sections 44.2(7) and 49.1  
 
 
CONTACT INFORMATION  

Office of the Chief Electoral Officer (Elections Alberta) 
Suite 100, 11510 Kingsway NW   Edmonton, AB   T5G 2Y5 
Telephone: (780) 427-7191   Toll free: 310-0000-780-427-7191   Fax: (780) 422-2900 
Email:  info@elections.ab.ca 
 
Director, Election Finances 
Telephone: (780) 427-1036    
Email:  finance@elections.ab.ca 
 
Public access to provincial legislation is also available through our website at: 
www.elections.ab.ca by following the tab: Legislation. 

Hard copies of provincial legislation may be obtained from the Queen’s Printer bookstore at: 
Queen’s Printer Book Store 
5th Floor, Park Plaza, 10611-98 Avenue 
Edmonton, Alberta   T5K 2P7 
Telephone: (780) 427-4952   Fax: (780) 452-0668 
Internet:  www.qp.alberta.ca  
  

mailto:info@elections.ab.ca
mailto:finance@elections.ab.ca
http://www.elections.ab.ca/
http://www.qp.alberta.ca/
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SAMPLE FORMS & GUIDES IN APPENDIX 

Registration of a Third Party ............................................................................ Appendix 1 
 
Guide for the Preparation of the Election Advertising Reports ........................ Appendix 2 
 
Election Advertising Report – Election Period ................................................. Appendix 3 
 
Election Advertising Report – Annual .............................................................. Appendix 4 
 
Contribution Receipt ........................................................................................ Appendix 5 
 



INITIAL REGISTRATION CHANGE TO REGISTRATION 

THIRD PARTY: PERSON ____    CORPORATION ____     GROUP ____

Name

PRIMARY CONTACT  Name Phone No. Cell No. Fax No.

Address

City Prov. Postal Code Email

CHIEF FINANCIAL OFFICER (CFO)  Name Phone No. Cell No. Fax No.

Address

City Prov. Postal Code Email

Name Phone No. Cell No. Fax No.

Address

City Prov. Postal Code Email

Address

City Prov. Postal Code Phone No. Fax No.

Name of Signing Officer 1 Signature

Name of Signing Officer 2 Signature

1.

2.

3.

4.

 FOR INITIAL REGISTRATION / RE-REGISTRATION / OR CHANGE TO REGISTRATION INFORMATION

FORWARD SIGNED ORIGINAL TO THE OFFICE OF THE CHIEF ELECTORAL OFFICER
Elections Alberta   Suite 100, 11510 Kingsway NW, Edmonton, AB   T5G 2Y5   (780) 427-7191

NOTE: FAXED OR SCANNED COPIES ARE NOT ACCEPTED - ORIGINAL FORM ONLY

ENDORSEMENT BY THIRD PARTY CFO

If the third party requesting registration is a Group , the Primary Contact information must be that of the Principal Officer 

or the Principal Member.  A listing of all Officers or Members must also be attached to this application.

Where there is any change in the above mentioned information, the registered third party shall notify the Chief Electoral 

Officer in writing within thirty (30) days  of such change by submitting a completed Registration form.

A copy of the resolution authorizing the third party to incur election expenses must be included if the third party has a 

governing body.

ELECTION FINANCES AND CONTRIBUTIONS DISCLOSURE ACT

O
F

F
IC

E
 U

S
E

 O
N

L
Y

 AB

LOCATION RECORDS ARE MAINTAINED AND COMMUNICATIONS ADDRESSED (IF OTHER THAN CFO'S ADDRESS)

 AB

REGISTRATION OF A THIRD PARTY

 AB

If the third party requesting registration is a Corporation , the Primary Contact information must be that of the officer who 

has signing authority for it.

NOTES:

FINANCIAL INSTITUTION Name of Institution

 AB

 OFFICE USE ONLY

ENTERED:

Authorized Signature Date

DateSignature Printed Name

ACCEPTANCE BY THE OFFICE OF THE CHIEF ELECTORAL OFFICER  (ELECTIONS ALBERTA)

       APPENDIX 1 
September 15, 2011
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GUIDE FOR THE PREPARATION OF THE ELECTION ADVERTISING 

REPORTS 

 
This appendix is supplemental to “A Guide to the Election Finances and Contributions 
Disclosure Act for Third Party Advertisers”. It contains detailed step-by-step instructions to 
assist you, the Chief Financial Officer (CFO), in filing the election advertising reports.   
 
 
Filing Deadline 
 
A properly completed election advertising report for the election period must be filed within 6 
months after polling day.  As well, an annual election advertising report must be filed by 
March 31st for the prior year.   
 
 
Official Contribution Receipts (Receipts) 

Receipts issued for contributions made to a TPA are not eligible for tax credits. 

Receipts are issued to a specific TPA and are NOT transferable. If you are the CFO for more 
than one TPA, you must request the number of Receipts you require for each.  Pre-numbered 
Receipts will be issued and tracked appropriately.  
 

“Valued” and “Money” contributions cannot be mixed on the same Receipt.  “Valued 
Contributions” must be supported by documentation which identifies how the value was 
determined. 
 
Unused/Surplus receipts – You are required to submit a listing of all unused/surplus Receipts 
along with the financial statement. 
 
 
Reporting Changes in Registration Information 
 
To ensure complete and up to date information we request that you submit a fully completed 
registration form along with each election advertising report.  Also it is required that you 
report any change in registration within 30 days. 
 
 
Contribution Limits 
 

 $15,000 is the maximum aggregate contribution that can be accepted by a TPA from 
any one contributor in any calendar year in which there is not a general election 

 $30,000 is the maximum aggregate contribution that can be accepted by a TPA from 
any one contributor in any calendar year in which there is a general election, less any 
amount contributed during the calendar year 
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Aggregate means the sum of all contributions during the calendar year from the same person 
or organization and/or related organizations, regardless of whether the contribution was given 
as money, real property or goods, or the use of real property or goods. 
 
A Receipt must be issued for all contributions over $50.  All other amounts of $50 or less for 
which Receipts were not issued must be added up (combined) and reported on line 5 – 
“Other Income” 

 
The best approach to correctly report your contributions is to first aggregate (add-up) all 
contributions from the same source (i.e. from the same individual or from the same 
organization) in order to determine if that contributor has exceeded the $375 reporting 
threshold.  All contributors who have not exceeded the $375 threshold will be accounted for 
on line 1 of the financial statement, whereas all contributors who did exceed the $375 
threshold will be accounted for on line 2 of the statement.  The contributions associated with 
each grouping (i.e. the Line 1 group and the Line 2 group) can then be further sub-divided 
into “Valued” and “Money” contributions. 
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ELECTION ADVERTISING REPORT – ELECTION PERIOD 

PAGE 1 - HEADER INFORMATION 

 
Please start by filling in the date range at the top of the page beginning on the day the writs of 
election were issued and ending on polling day.  
Enter the name of the registered third party. 

 
 

PAGE 1 - SUMMARY OF ELECTION PERIOD REVENUE 

 
RECEIPTED CONTRIBUTIONS 
 
Line 1 - Contributions of $375.00 or less  

Show the total value of any real property or goods or the use of any real property or goods 
received as “Valued” and the total amount of money (or cheques) received as “Money” 
contributions of $375 or less.  Add these two amounts and report under “Totals”.  

 
Line 2 - Contributions of $375.01 and greater 

Show the total value of any real property or goods or the use of real property or goods 
received as “Valued” and the total amount of money (or cheques) received as “Money” 
contributions over $375.  Add these two amounts and report under “Totals”. 
 
Note: Two lists must accompany the statement.  1) A list of contributors who have 

contributed $375.01 and greater in aggregate, including the name and address of 
the contributor and the total amount contributed; 2) A second copy of the list of 
contributors with only the name of the contributor and the total amount contributed 
for web posting purposes. 

 
Line 3 - TOTAL 

Total the “Valued”, “Money”, and “Totals” columns.  
 
 
FUND-RAISING & OTHER SOURCES 

 
Line 4 - Fund-raising function(s) 

Include as revenue that portion of ticket proceeds NOT considered to be a contribution (any 
contribution portion will already have been reported on lines 1 or 2).  Please refer to Page 
13 of this guide and Section 23 of the Election Finances and Contributions Disclosure Act 
for information regarding the portion of a ticket that must be reported as a contribution. 

 
Line 5 - Other Income 

Include any other revenue received (excluding contributions reported on lines 1 and 2, 
transfers reported on line 7, and fund-raising functions reported on line 4).  Include, for 
example: 
 

 anonymous contributions of less than $50 each 
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 collections from general meetings (the gross amount, not reduced by expenses) 
 

 interest earned on investments and/or bank deposits 
 

 selling price of any goods and services sold (eg. pins, buttons, etc) 
 

 funds collected of less than $50 for which contribution receipts were NOT issued. 
 
Line 6 - TOTAL  

Total lines 4 and 5. 
 
 
TRANSFERS RECEIVED 
 
Line 7 - Registered Third Parties 

Transfers to the third party from other registered third parties. 
 
Note: Record the name(s) of the third parties and respective amounts from which transfers 
were received for reconciliation purposes. 

 
 
TOTAL REVENUE 
 
Line 8 – TOTAL REVENUE 

Total lines 3, 6 and 7 for the “Valued”, “Money” and “Totals” columns. 
If no revenue was received during the reporting period, enter “NIL”. 
 
 

PAGE 1 - SUMMARY OF ELECTION PERIOD EXPENSES 

 
OPERATING EXPENSES 
 
Line 9 – Expenses Related to Election Period Operations 

Total “Valued” and “Money” expenses incurred during the election period that relate to an 
electoral event. 

 
 
TRANSFERS ISSUED 

 
Line 10 - Registered Third Parties 

Transfers to other registered third paries. 
 
Note: Record the name(s) of the third parties and respective amounts to which transfers 
were made for reconciliation purposes. 
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TOTAL EXPENSES 
 
Line 11 - TOTAL EXPENSES 

Total lines 9 and 10 for the “Valued”, “Money” and “Totals” columns. 
 
The total of the Valued column on line 8 must be equal to the total of the Valued column on 
line 11.   
 
All Valued revenue is deemed to have been used in the report period received and must be 
expensed on line 9 or transferred on line 10, as the case may be.  
 
If no expenses occurred during the reporting period, enter “NIL”. 
 
 

PAGE 1 – ELECTION PERIOD SURPLUS (DEFICIT) 

 
Line 12 - TOTAL REVENUE 

Enter the total amount from line 8. 
 

Line 13 - TOTAL EXPENSES 
Enter the total amount from line 11. 

 
Line 14 - SURPLUS (DEFICIT) 

Subtract the amount on line 13 from the amount on line 12.  
A negative result indicates a deficit and should be shown in brackets. 
 

 

PAGE 2 - HEADER INFORMATION 

 
Fill in the date range at the top of the page.  Enter the name of the third party. 
 
 

PAGE 2 – COMMENTS BY THE THIRD PARTY CFO 

 
Use the space provided to disclose the time and place of broadcast or publication of the 
advertisements to which the reported election advertising expenses relate, as required by 
Section 44.9(5) of the EFCDA.  
 

PAGE 2 – DOCUMENTS TO BE ATTACHED TO THE ELECTION ADVERTISING REPORT 

Please reference the financial statement for a complete listing of documents to be attached at 
the point of filing. 
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ELECTION ADVERTISING REPORT – ANNUAL 
 

Annual refers to the calendar year (excluding the election period).  Be sure to exclude 
all election period contributions and expenses. 

PAGE 1 - HEADER INFORMATION 

 
Please start by filling in the date range at the top of the page.  
Enter the name of the registered third party. 

 

 

PAGE 1 - SUMMARY OF ANNUAL REVENUE 

 
RECEIPTED CONTRIBUTIONS 
 
Line 1 - Contributions of $375.00 or less  

Show the total value of any real property or goods or the use of any real property or goods 
received as “Valued” and the total amount of money (or cheques) received as “Money” 
contributions of $375 or less.  Add these two amounts and report under “Totals”.  

 
Line 2 - Contributions of $375.01 and greater 

Show the total value of any real property or goods or the use of real property or goods 
received as “Valued” and the total amount of money (or cheques) received as “Money” 
contributions over $375.  Add these two amounts and report under “Totals”. 
 
Note: Two lists must accompany the statement.  1.) A list of contributors who have 

contributed $375.01 and greater in aggregate, including the name and address of 
the contributor and the total amount contributed. 2.) A second copy of the list of 
contributors with only the name of the contributor and the total amount contributed 
for web posting purposes. 

 
Line 3 - TOTAL 

Total the “Valued”, “Money”, and “Totals” columns.   
 
 
FUND-RAISING & OTHER SOURCES 

 
Line 4 - Fund-raising function(s) 

Include as revenue that portion of ticket proceeds NOT considered to be a contribution (any 
contribution portion will already have been reported on lines 1 or 2).  Refer to page 13 of 
this guide and Section 23 of the Election Finances and Contributions Disclosure Act for 
information regarding the portion of a ticket that must be reported as a contribution. 
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Line 5 - Other Income 
Include any other revenue received (excluding contributions reported on lines 1 and 2, 
transfers reported on lines 7, and fund-raising functions reported on line 4).  Include, for 
example: 
 

 anonymous contributions of less than $50 each 

 collections from general meetings (the gross amount, not reduced by expenses) 

 interest earned on investments and/or bank deposits 

 selling price of any goods and services sold (eg. pins, buttons, etc) 

 funds collected of less than $50 for which Official Receipts were NOT issued. 
 
Line 6 - TOTAL  

Total lines 4 and 5. 
 
 
TRANSFERS RECEIVED 
 
Line 7 - Registered Party 

Transfers to the third party from other registered third parties. 
 
Note: Record the name(s) of the third parties and respective amounts from which transfers 
were received for reconciliation purposes. 
 

 
TOTAL ANNUAL REVENUE 
 
Line 8 - TOTAL ANNUAL REVENUE 

Total lines 3, 6 and 7 for the “Valued”, “Money” and “Totals” columns. 
If no revenue was received during the reporting period, enter “NIL”. 
 
 

PAGE 1 - SUMMARY OF ANNUAL EXPENSES 

 
OPERATING EXPENSES 
 
Line 9 – Expenses Related to Annual Operations 

Total “Valued” and “Money” expenses incurred during the calendar year, excluding the 
election period. 

 
 
TRANSFERS ISSUED 

 
Line 10 - Registered Third Party or Third Parties 

Transfers to another third party or third parties. 
 
Note: Record the name(s) of the third parties and respective amounts to which transfers 
were made for reconciliation purposes. 
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TOTAL ANNUAL EXPENSES 
 
Line 11 - TOTAL ANNUAL EXPENSES 

Total line 9 and 10 for the “Valued”, “Money” and “Totals” columns. 
 
The total of the Valued column on line 11 must be equal to the total of the Valued column on 
line 8.   
 
All Valued revenue is deemed to have been used in the report period received and must be 
expensed on lines 9 or transferred on lines 10, as the case may be.  
If no expenses occurred during the reporting period, enter “NIL”. 
 
 

PAGE 1 – ANNUAL SURPLUS (DEFICIT) 

 
Line 12 - TOTAL ANNUAL REVENUE 

Enter the total amount from line 8. 
 

Line 13 - TOTAL ANNUAL EXPENSES 
Enter the total amount from line 11. 

 
Line 14 - ANNUAL SURPLUS (DEFICIT) 

Subtract the amount on line 13 from the amount on line 12.  
A negative result indicates a deficit and should be shown in brackets. 
 

 

PAGE 2 - HEADER INFORMATION 

 
Fill in the date range at the top of the page.  Enter the name of the third party. 
 
 

PAGE 2 - STATEMENT OF ASSETS AND LIABILITIES 

 
ASSETS 

 
Line 15 - Cash on Deposit 

Enter the balance as shown on the December 31 bank statement. 
 
Line 16 - Petty cash & other funds 

Enter the total of all cash funds (eg. petty cash) as of December 31. 
 
Line 17 - Accounts receivable 

Enter the amount still owing to the third party as of December 31.   
 
Line 18 - Bonds, Stocks, Securities, etc 

Prepare a listing of the type of investments, the purchase prices, and values. Enter the total 
purchase price of all investments held as of December 31. 
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Line 19 - Other assets at cost 
List any other assets (other than those already listed above in lines 15 to 18) and show the 
respective purchase price for each item.  An example may include the year-end value of 
membership shares in a Credit Union.  Also include any “Money” contribution amounts 
received but not deposited at year end. 

 
Line 20 - TOTAL ASSETS 

Total lines 15 to 19. 
 

 
LIABILITIES 
 
Line 21 - Funds on loan 

Enter the unpaid balance of any funds borrowed from financial institutions as of December 
31. Attach a copy of the loan agreement or attach a sheet which provides particulars such 
as the lender’s name and address, date of the loan, amount, interest rate, repayment 
schedule/term, etc. 

 
Line 22 - Accounts payable to suppliers 

Prepare a list of all unpaid invoices from suppliers as of December 31 showing the date of 
the invoice, description of the transaction, the vendor name, the invoice number, and the 
amount.   Enter the total of all unpaid invoices. 

 
Line 23 - Debts incurred but not billed 

Prepare a list of all debts owing to suppliers or others that have not been invoiced as of 
December 31, showing the date and description of the transaction, the vendor name, and 
the amount.  Enter the total of all debts not yet billed. 

 
Line 24 - Other liabilities 

List the type and cost of other obligations not yet accounted for in lines 21 to 23. 
 
Line 25 - TOTAL LIABILITIES 

Total the amounts in lines 21 to 24.  
 
Line 26 – NET ASSETS (LIABILITIES) 

Subtract the amount on line 25 from the amount on line 20.  
A negative result indicates a net liability and should be shown in brackets. 
 

 

PAGE 2 - CONSOLIDATION 

 
Line 27 – NET ASSETS (LIABILITIES) FROM PREVIOUS YEAR’S  STATEMENT 

Enter the amount from line 30 of last year’s annual financial statement. If this was the first 
year of registration, enter “NIL”.   
 

Line 28 – SURPLUS (DEFICIT) FROM THIRD PARTY ELECTION PERIOD STATEMENT  
Enter the amount from line 14 of the Election Period Report. 
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Line 29 – ANNUAL SURPLUS (DEFICIT) 
Enter the amount on line 14 on Page 1. 

 
Line 30 – NET ASSETS (LIABILITIES) 

Total lines 27 to 29.  
The result should be the same as line 26. 
If it is not the same, please review the statement and correct the errors. 
If there is a net liability, this number would be a negative and shown in brackets. 
 
 

PAGE 2 – DOCUMENTS TO BE ATTACHED TO THE ELECTION ADVERTISING REPORT 

Please reference the financial statement for a complete listing of documents to be attached at 
the point of filing. 
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Name of Registered Third Party

RECEIPTED CONTRIBUTIONS

1 Contributions of $375.00 or less $ $ $

2 Contributions of $375.01 and greater

3 TOTAL (lines 1 and 2) $

FUND-RAISING & OTHER INCOME

4 Fund-raising functions $ $

5 Other income

6 TOTAL (lines 4 and 5) $

TRANSFERS RECEIVED 

7 Registered Third Party or Third Parties $ $

Month / Day

THIRD PARTY ELECTION ADVERTISING REPORT
ELECTION PERIOD

Month / Day

ELECTION FINANCES AND CONTRIBUTIONS DISCLOSURE ACT

OF
FI

CE
 U

SE
 O

NL
Y

SUMMARY OF ELECTION PERIOD REVENUE

Valued Money Totals

Name of Registered Third Party or Third Parties

8 TOTAL REVENUE (lines 3, 6 and 7) $ $ $

OPERATING EXPENSES

9 Expenses Related to Election Period Operations $ $

TRANSFERS ISSUED

10 Registered Third Party or Third Parties $ $

Name of Registered Third Party or Third Parties

11 TOTAL EXPENSES (lines 9 and 10) $ $ $

12 TOTAL REVENUE (line 8) $

13 TOTAL EXPENSES (line 11) $

14 SURPLUS (DEFICIT) (line 12 less line 13) $

ELECTION PERIOD SURPLUS (DEFICIT)

CONTINUED ON PAGE 2…

Totals

SUMMARY OF ELECTION PERIOD EXPENSES

Valued Money Totals
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,  20  to ,  20  PAGE 2 0F 2

Name of Registered Third Party

ELECTION FINANCES AND CONTRIBUTIONS DISCLOSURE ACT

THIRD PARTY ELECTION ADVERTISING REPORT
ELECTION PERIOD

Month / Day Month / Day

COMMENTS BY THE THIRD PARTY CFO

1. Auditor's Report (when expenses exceed $100,000)
2. Copies of all official receipts issued for the election period
3. Reconciliation of Official Receipts (accounting for all receipts requested, used, voided and returned)
4.

5.

6.
7. Terms and details of loans from financial institutions

Chief Financial Officer Submission:

Date

Principal Officer Confirmation of Submission:

Date

An Excel file of all contribution data 

ATTESTATION OF THE CHIEF FINANCIAL OFFICER AND  PRINCIPAL OFFICER
This is to certify that to the best of my knowledge, this Financial Statement and the attachments accurately and 

completely reflect all the financial transactions of the above named Registered Third Party.

Printed Name Signature

Printed Name Signature

FORWARD SIGNED ORIGINAL TO THE OFFICE OF THE CHIEF ELECTORAL OFFICER
Elections Alberta Suite 100 11510 Kingsway NW Edmonton AB T5G 2Y5 (780) 427-7191

 OFFICE USE ONLY

DOCUMENTS TO BE ATTACHED TO THIS ELECTION ADVERTISING REPORT

A list of contributors who have contributed $375.01 and greater in aggregate, including the name and address of 
the contributor and the total amount contributed
A second copy of the list of contributors with only the name of the contributor and the total amount contributed for 
web posting purposes

Elections Alberta   Suite 100, 11510 Kingsway NW, Edmonton, AB   T5G 2Y5   (780) 427-7191
NOTE: TO BE RECEIVED AT ELECTIONS ALBERTA BY 4:30 PM WITHIN 6 MONTHS AFTER POLLING DAY

ENTERED:
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Name of Registered Third Party

RECEIPTED CONTRIBUTIONS

1 Contributions of $375.00 or less $ $ $

2 Contributions of $375.01 and greater

3 TOTAL (lines 1 and 2) $

FUND-RAISING & OTHER INCOME

4 Fund-raising functions $ $

5 Other income

6 TOTAL (lines 4 and 5) $

TRANSFERS RECEIVED 

7 Registered Third Party or Third Parties $ $

Valued TotalsMoney

SUMMARY OF ANNUAL REVENUE

(Excludes Election Period Revenue)

OF
FI

CE
 U

SE
 O

NL
Y

ANNUAL

    JANUARY 1,  20         to DECEMBER 31,  20 PAGE 1 0F 2

THIRD PARTY ELECTION ADVERTISING REPORT
ELECTION FINANCES AND CONTRIBUTIONS DISCLOSURE ACT

Name of Registered Third Party or Third Parties

8 TOTAL ANNUAL REVENUE (lines 3, 6 and 7) $ $ $

OPERATING EXPENSES

9 Expenses Related to Annual Operations $ $

TRANSFERS ISSUED

10 Registered Third Party or Third Parties $ $

Name of Registered Third Party or Third Parties

11 TOTAL ANNUAL EXPENSES (lines 9 and 10) $ $ $

12 TOTAL ANNUAL REVENUE (line 8) $

13 TOTAL ANNUAL EXPENSES (line 11) $

14 ANNUAL SURPLUS (DEFICIT) (line 12 less line 13) $

CONTINUED ON PAGE 2…

ANNUAL SURPLUS (DEFICIT) Totals

Totals

SUMMARY OF ANNUAL EXPENSES

MoneyValued

(Excludes Election Period Expenses)
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Name of Registered Third Party

ASSETS LIABILITIES

15 Cash on Deposit $ 21 Funds on loan (provide details) $

16 Petty cash & other funds 22 Accounts payable to suppliers

17 Accounts receivable 23 Debts incurred but not billed

18 Bonds, Stocks, Securities, etc. 24 Other liabilities (provide details)

19 Other assets at cost (provide details)

$ $

20 TOTAL ASSETS $ 25 TOTAL LIABILITIES $

26 NET ASSETS (LIABILITIES) (line 20 less line 25) $

27 NET ASSETS (LIABILITIES) FROM PREVIOUS YEAR'S STATEMENT $

Totals

CONSOLIDATION Totals

STATEMENT OF ASSETS AND LIABILITIES

ANNUAL

    JANUARY 1,  20         to DECEMBER 31,  20

THIRD PARTY ELECTION ADVERTISING REPORT
ELECTION FINANCES AND CONTRIBUTIONS DISCLOSURE ACT

PAGE 2 0F 2

Totals

28 SURPLUS (DEFICIT) FROM THIRD PARTY ELECTION PERIOD STATEMENT $

29 ANNUAL SURPLUS (DEFICIT) (line 14, page 1) $

30 NET ASSETS (LIABILITIES) (line 27, 28 and 29) Must be the same as line 26 $

1. Auditor's Report (when expenses exceed $100,000)
2. Copies of all official receipts issued for the calendar year
3. Reconciliation of Official Receipts (accounting for all receipts requested, used, voided and returned)
4.

5.

6.
7. Terms and details of loans from financial institutions
8. Bank Statement as at December 31 of the filing year

Chief Financial Officer Submission:

Date

Principal Officer Confirmation of Submission:

Date

FORWARD SIGNED ORIGINAL TO THE OFFICE OF THE CHIEF ELECTORAL OFFICER  OFFICE USE ONLY

DOCUMENTS TO BE ATTACHED TO THIS ELECTION ADVERTISING REPORT

A list of contributors who have contributed $375.01 and greater in aggregate, including the name and address of 
the contributor and the total amount contributed

An Excel file of all contribution data 

A second copy of the list of contributors with only the name of the contributor and the total amount contributed for 
web posting purposes

Printed Name Signature

Printed Name Signature

ATTESTATION OF THE CHIEF FINANCIAL OFFICER AND  PRINCIPAL OFFICER
This is to certify that to the best of my knowledge, this Financial Statement and the attachments accurately and 

completely reflect all the financial transactions of the above named Registered Third Party.

Elections Alberta   Suite 100, 11510 Kingsway NW, Edmonton, AB   T5G 2Y5   (780) 427-7191
NOTE: TO BE RECEIVED AT ELECTIONS ALBERTA BY 4:30 PM   MARCH 31st ENTERED:
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ELECTION FINANCES AND CONTRIBUTIONS DISCLOSURE ACT CONTRIBUTION RECEIPT

CONTRIBUTION PERIOD (Check one) MON /  DAY  / YEAR MON /  DAY  / YEAR MON /  DAY  / YEAR

Annual Election

RECEIVED FROM (Check one)
Individual Corporation Trade Union Employee Organization

Registered Third Party Advertiser

Name of Chief Financial Officer (Print)

CONTRIBUTION TYPE (Check one)
Signature of Chief Financial Officer

Money  (cash, cheque, etc) Valued (real property or goods)

ELECTION FINANCES AND CONTRIBUTIONS DISCLOSURE ACT CONTRIBUTION RECEIPT

CONTRIBUTION PERIOD (Check one) MON /  DAY  / YEAR MON /  DAY  / YEAR MON /  DAY  / YEAR

Annual Election

RECEIVED FROM (Check one)
Individual Corporation Trade Union Employee Organization

THIRD PARTY ADVERTISERS

THIRD PARTY ADVERTISERS

CONTRIBUTOR'S COPY - THIS RECEIPT CANNOT  BE USED FOR TAX PURPOSES

AMOUNT RECEIVED:
$ sign must  be included

CAMPAIGN ENDS DATE RECEIVED DATE ISSUED

No.   05-000001

No.   05-000001
CAMPAIGN ENDS DATE RECEIVED DATE ISSUED

AMOUNT RECEIVED:
$ sign must  be included

Registered Third Party Advertiser

Name of Chief Financial Officer (Print)

CONTRIBUTION TYPE (Check one)
Signature of Chief Financial Officer

Money  (cash, cheque, etc) Valued (real property or goods)

ELECTION FINANCES AND CONTRIBUTIONS DISCLOSURE ACT CONTRIBUTION RECEIPT

CONTRIBUTION PERIOD (Check one) MON /  DAY  / YEAR MON /  DAY  / YEAR MON /  DAY  / YEAR

Annual Election

RECEIVED FROM (Check one)
Individual Corporation Trade Union Employee Organization

Registered Third Party Advertiser

Name of Chief Financial Officer (Print)

CONTRIBUTION TYPE (Check one)
Signature of Chief Financial Officer

Money  (cash, cheque, etc) Valued (real property or goods)

AMOUNT RECEIVED:
$ sign must  be included

CHIEF FINANCIAL OFFICER'S COPY - TO KEEP ON FILE (3 YEARS AFTER FILING DEADLI

THIRD PARTY ADVERTISERS
CAMPAIGN ENDS DATE RECEIVED DATE ISSUED

CHIEF ELECTORAL OFFICER'S COPY - TO ACCOMPANY ADVERTSING REPORT

No.   05-000001

APPENDIX 5   September 15, 2011
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